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Google as Publisher 
• Bias 









“Our … philosophy: no manual intervention… The 
final ordering of the results is decided by our 
algorithms…, not manually by us. We believe that 
the subjective judgment of any individual 
is…subjective, and information distilled by our 
algorithms…is better than individual subjectivity.“ 
 

“‘Don't be evil’ *means+ providing our users 
unbiased access to information.” 



BUT 

 

“*When+ we roll*ed] out Google Finance, we did put 
the Google link first. It seems only fair, right, we do 
all the work for the search page and all these other 
things, so we do put it first... That has actually been 
our policy, since then, because of Finance. So for 
Google Maps again, it's the first link.” 

-Marissa Mayer, 2007 
Vice President of Search Products and User Experience, Google 
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screenshot courtesy of Rocky Agrawal 
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• Ads fill majority 

of the first on-

screen page 

• Disclosure – 

clear and 

conspicuous? 

• Compelling 

advertiser to 

buy… or else… 





Labor Digest, 1916 





“Ads”: A step forward? 

“Paid  

advertisements” 

“Sponsored 

links” “Ads” 

2% 

See Edelman & Gilchrist, Advertising Disclosures: Measuring Labeling Alternatives in 

Internet Search Engines.  Information Economics and Policy 24 (2012). 
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“No provider or user of an interactive computer service shall be 

treated as the publisher or speaker of any information provided 

by another information content provider.”    

 

-US Communications Decency Act, 47 USC §230 
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AdWords Terms & Conditions 
Customer understands and agrees that ads may be placed on 

any other content or property provided by a third party 

("Partner") upon which Google places ads ("Partner 

Property").  Customer agrees that all placements of Customer's 

ads shall conclusively be deemed to have been approved by 

Customer unless Customer produces contemporaneous 

documentary evidence showing that Customer disapproved 

such placements in the manner specified by Google.  



Google AdWords Dispute Resolution 

10 Miscellaneous.  The Agreement must be construed as if both parties 

jointly wrote it, governed by California law except for its conflicts of laws 

principles and adjudicated in Santa Clara County, California.   …  Any 

notices to Google must be sent to Google Inc., Advertising Programs, 1600 

Amphitheatre Parkway, Mountain View, CA 94043, USA, with a copy to 

Legal Department, via confirmed facsimile, with a copy sent via first class or 

air mail or overnight courier, and are deemed given upon receipt.  Notice to 

Customer may be effected by sending email to the email address specified 

in Customer's account, or by posting a message to Customer's account 

interface, and is deemed received when sent (for email) or no more than 15 

days after having been posted (for messages in Customer's account 

interface).  

(CA) 

Soweit nicht ausdrücklich anders bestimmt, sind alle förmlichen  

Mitteilungen an die in diesem Vertrag ... genannten Adressen mit einer 

Kopie an die Rechtsabteilung zu richten und zwar (a) als Telefax mit einer 

Kopie via Briefpost oder (ii) als Kuriersendung.  

(DE) 
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“It's all ‘bout da videos, yo. We'll be an excellent 
acquisition target once we’re huge.” 

- Jawed Karim, YouTube co-founder 

 

“Jawed, please stop putting stolen videos on the site. 
We’re going to have a tough time defending the fact 
that we're not liable for the copyrighted material on 
the site because we didn’t put it up when one of the co-
founders is blatantly stealing content from other sites 
and trying to get everyone to see it.” 

- Steve Chen, YouTube co-founder 

 



replying about “obviously copyright infringing stuff”: 
  

“We can presumably claim that we don’t know who 
owns the rights to that video and by uploading, the 
user is claiming they own that video.  We’re protected 
by DMCA for that.  We’ll take it down if we get a ‘cease 
and desist’” 

- Steve Chen, YouTube co-founder 

 

“*We+ implemented a flagging system so you can flag a 
video as being inappropriate or copyrighted.  That way, 
the perception is that in we are concerned about this 
type of material.” 

- Steve Chen, YouTube co-founder 

 



Google hired Credit Suisse for due diligence on 
YouTube.  CS found that 60% of the views on 
YouTube were “premium” (copyrighted) content. 

 

An analysis by Google in May 2007 showed that 
while the average YouTube video was viewed 110 
times, videos that had been removed for copyright 
infringement were viewed an average of 765 times. 

 



Living With Google 
• Know their weaknesses 

– Play tough guy?  Puppy dog?  A middle ground? 

• Avoid depending on Google 

– Seek alternatives to algorithmic search traffic 

• Email/newsletters, apps, social 

– Seek alternatives to search ads 

• Are ads in other media plausible substitutes? 

• Help preserve competition 

– Support competing offerings when possible 
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