
Advertisers’ Rights in theAdvertisers  Rights in the 
Online EconomyOnline Economy



IntroIntro
• Me• Me
• My work with advertisers, agencies, networks
• My work with Microsoft



Advertisers’ RightsAdvertisers  Rights
• The right to know where your ads are shown• The right to know where your ads are shown
• The right to know how much each placement 

costs, how fees are computed
• The right to use your own data as you see fit• The right to use your own data as you see fit
• The right to resolve disputes fairly and 

transparently



Feb ‘09



GET / HTTP/1.1
Host: www.mytoursinfo.com

HTTP/1.1 200 OK  …
<html> …
<script src="/js/counter js" type="text/javascript“><script src="/js/counter.js" type="text/javascript“> ...
<script src="/js/stat.js" type="text/javascript"></script> 
…

GET /js/stat.js HTTP/1.1 …

HTTP/1.1 200 OK
document.write("<iframe width=0 height=0 

src='http://www.pointtrip.com/florida tour.html'>");src http://www.pointtrip.com/florida_tour.html > );
document.write("<iframe width=0 height=0 

src='http://www.fluentcall.com/pda_phones.html'>");
document.write("<iframe width=0 height=0 

src='http://www.webhotshop.com/shopping.htm'>");
document.write("<iframe width=0 height=0 

src='http://www.freebiespack.com/freebies_insider.htm'…
document.write("<iframe width=0 height=0 

src='http://www.onlinemoneytrading.net/forex_trading.h…
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Paying per clickPaying per click







Click fraudClick fraud
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“In reply to your traffic quality complaint –

[network name] (CPC buy):
Situation: 3 instances of spyware traffic
Impact: 306 773 impressions served (106Impact: 306,773 impressions served (106 

clicks)
Recourse: Provided a credit for all clicks ($90)
Actions Taken: Offending partners have beenActions Taken: Offending partners have been 

removed from [network name]”

(adapted from an actual reply from a network)



“The AdWords pricing system also ensuresThe AdWords pricing system also ensures 
that you never overpay: the winning bid is 
always reduced to one cent more than the 
next highest competitor's bid.”g p

-Google AdWords Help



Other OpacityOther Opacity
• Minimum first page bid $500??• Minimum first-page bid $500??
• Claiming ad won’t be shown, bid must be 

raised, when in fact ad is shown just fine.
• Quality score – where does it come from?• Quality score – where does it come from?
• …
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AdWords API Terms & Conditions
Inputs Fields. The AdWords API Client must not show in the same area of a 
page, or otherwise visually or functionally associate, any input fields for 
collecting or transmitting AdWords API Campaign Management Data with the g g p g g
content of Third Parties or input fields for … transmitting data to Third Parties. 
[A]n AdWords API Client must not (a) use the same input field … to collect … 
data that will be used [for] both AdWords … and also … for … a Third Party [ ] y
advertising network, or (b) use input fields ... which are visually adjacent to 
input fields … for a campaign on a Third Party advertising network.
Functional Separation Any information collected from an input field used toFunctional Separation. Any information collected from an input field used to 
collect AdWords API Campaign Management Data may be used only to 
manage and report on AdWords accounts. Similarly, any information or data 
used [for] AdWords must have been collected from an input field used onlyused [for] AdWords … must have been collected from an input field used only 
to collect AdWords … Data. For example, the AdWords API Client may not 
offer a functionality that copies data from a non-AdWords account into an 
AdWords account or from an AdWords account to a non AdWords accountAdWords account or from an AdWords account to a non-AdWords account.
Campaign Management Data Storage. All AdWords API Campaign 
Management Data must be stored separate from Third Party advertising 

t k d t Additi ll AdW d API C i M t D tnetwork data. Additionally, AdWords API Campaign Management Data may 
not be stored in a manner that is associated (through relational data 
structures, links or otherwise) with Third Party advertising network data.
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AdWords Terms & Conditionsd o ds e s & Co d t o s
Customer understands and agrees that ads may be placed on any other 
content or property provided by a third party ("Partner") upon which Googlecontent or property provided by a third party ( Partner ) upon which Google 
places ads ("Partner Property"). Customer agrees that all placements of 
Customer's ads shall conclusively be deemed to have been approved by 
Customer unless Customer produces contemporaneous documentaryCustomer unless Customer produces contemporaneous documentary 
evidence showing that Customer disapproved such placements in the 
manner specified by Google. 

Customer understands that third parties may generate impressions or clicks 
on Customer's ads for prohibited or improper purposes, and Customer 
accepts the risk of any such impressions and clicks Customer's exclusiveaccepts the risk of any such impressions and clicks. Customer s exclusive 
remedy, and Google's exclusive liability, for suspected invalid impressions 
or clicks is for Customer to make a claim for a refund in the form of 
d ti i dit f G l P ti ithi th ti i d i dadvertising credits for Google Properties within the time period required 

under Section 7 below. To the fullest extent permitted by law, refunds (if 
any) are at the discretion of Google and only in the form of advertising credit 
for only Google Properties. Nothing in these Terms or an IO may obligate 
Google to extend credit to any party.



Advertisers’ RightsAdvertisers  Rights
• The right to know where your ads are shown• The right to know where your ads are shown
• The right to know how much each placement 

costs, how fees are computed
• The right to use your own data as you see fit• The right to use your own data as you see fit
• The right to resolve disputes fairly and 

transparently



More examples:More examples:
www benedelman orgwww.benedelman.org


