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About me 
• Assistant Professor, Harvard Business School 

– Teaching: starting and running .COM’s 

– Research: Internet architecture and business 

opportunities, especially vis-à-vis law and 

regulation 

• Consulting: advertising fraud, privacy, compliance 

– Some clients adverse to Google 



Google’s dominance 
• >75% of web searches in US 

• >90% of web searches in many large markets 

• >90% of mobile searches 

 



Potential concerns 
• Does Google treat consumers fairly? 

• Does Google treat advertisers fairly? 

• Does Google treat publishers and emerging 
competitors fairly? 

• Does Google impede competition? 















Google Street View 

• Taking photographs in  
   all directions 

• Recording wi-fi data 

– Initially denied doing so 

– Later, called this a “mistake” by a  “rogue” engineer 

• Impeding government investigation 

– Google: “time-consuming and burdensome” to search emails 

– FCC: Google “deliberately impeded and delayed” investigation 

 



Potential concerns 
• Does Google treat consumers fairly? 

• Does Google treat advertisers fairly? 

• Does Google treat publishers and emerging 
competitors fairly? 

• Does Google impede competition? 







saksfifthaveune.com 



lhufthansa.com 









AdWords Terms & Conditions 
Customer understands and agrees that ads may be placed on 

any other content or property provided by a third party 

("Partner") upon which Google places ads ("Partner 

Property").  Customer agrees that all placements of Customer's 

ads shall conclusively be deemed to have been approved by 

Customer unless Customer produces contemporaneous 

documentary evidence showing that Customer disapproved 

such placements in the manner specified by Google.  



Google AdWords Dispute Resolution 

10 Miscellaneous.  The Agreement must be construed as if both parties 

jointly wrote it, governed by California law except for its conflicts of laws 

principles and adjudicated in Santa Clara County, California.   …  Any 

notices to Google must be sent to Google Inc., Advertising Programs, 1600 

Amphitheatre Parkway, Mountain View, CA 94043, USA, with a copy to 

Legal Department, via confirmed facsimile, with a copy sent via first class or 

air mail or overnight courier, and are deemed given upon receipt.  Notice to 

Customer may be effected by sending email to the email address specified 

in Customer's account, or by posting a message to Customer's account 

interface, and is deemed received when sent (for email) or no more than 15 

days after having been posted (for messages in Customer's account 

interface).  



Potential concerns 
• Does Google treat consumers fairly? 

• Does Google treat advertisers fairly? 

• Does Google treat publishers and emerging 
competitors fairly? 

• Does Google impede competition? 





“Our … philosophy: no manual intervention… The 
final ordering of the results is decided by our 
algorithms…, not manually by us. We believe that 
the subjective judgment of any individual 
is…subjective, and information distilled by our 
algorithms…is better than individual subjectivity.“ 
 

“‘Don't be evil’ [means] providing our users 
unbiased access to information.” 



BUT 

 

“[When] we roll[ed] out Google Finance, we did put 
the Google link first. It seems only fair, right, we do 
all the work for the search page and all these other 
things, so we do put it first... That has actually been 
our policy, since then, because of Finance. So for 
Google Maps again, it's the first link.” 

-Marissa Mayer, 2007 
Vice President of Search Products and User Experience, Google 







screenshot courtesy of Rocky Agrawal 









Potential concerns 
• Does Google treat consumers fairly? 

• Does Google treat advertisers fairly? 

• Does Google treat publishers fairly? 

• Does Google impede competition? 



Conversions and Synchronizations 



campaign export & synchronization 



AdWords API Terms & Conditions 
Functional Separation. Any information collected from 
an input field used to collect AdWords API Campaign 
Management Data may be used only to manage and 
report on AdWords accounts.  … [A]ny information or 
data used [for] AdWords … must have been collected 
from an input field used only to collect AdWords … For 
example, the AdWords API Client may not offer a 
functionality that copies data from a non-AdWords 
account into an AdWords account or from an AdWords 
account to a non-AdWords account. 



Current Antitrust Inquiries 
• European Commission 

• India 

• South Korea 

• US FTC 

• US states: California, New York, Ohio, Texas 



Remedies 
• Disallow consideration of improper ranking 

factors 

• Require disclosure to appropriate regulators of 
any manual ranking adjustments 

• Let users swap “integrated” components 

• Disallow Google from tying its ancillary services to 
its dominant search offering 



Google 

Yelp 

TripAdvisor 

Foodler Change my restaurant provider ► 



Dominance in Search: 
Harms and Remedies 

Benjamin Edelman 
Harvard Business School 


